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This deck is a quick competitive analysis of how different websites 
that have print publications display those print layouts online, 
whether they simply embed them, convert them to HTML, or have 
more complex interactions between the print layout and HTML 
objects.



MaxPlanck Research

● Nice, clean layouts for 
displaying issues and 
individual issue content 
listings

● Actual article content is all 
PDF, though.

● Use a platform called 
pressmatrix.com to provide 
an “emagazine” version of 
the PDF

🔗MaxPlanckResearch SP/2020: Max Planck Innovation

Directory of all
Issues

https://www.mpg.de/14891191/MPR_IN_2020_Sp


MaxPlanck Research
● Nice, clean layouts for 

displaying issues and 
individual issue content 
listings

● Actual article content is all 
PDF, though.

● Use a platform called 
pressmatrix.com to provide 
an “emagazine” version of 
the PDF (German company, 
page all in German)

🔗MaxPlanckResearch SP/2020: Max Planck Innovation

Per Issue Article 
Directory

https://www.mpg.de/14891191/MPR_IN_2020_Sp


ACM CHI Interactions
● Part of the ACM digital library 

(paid subscription)
● Has a lot of interesting data 

displays we might want to 
consider:
○ Highlight author affiliations
○ Highlight most cited authors
○ Tag cloud for subject areas
○ Latest issue display with preview 

of article content
○ ISSN/EISSN numbers per issue 

and identifiers per article

🔗 INTERACTIONS Home

Latest Issue 
Summary Box

Tag cloud, affiliation, and 
author widgets

https://dl.acm.org/magazine/interactions


ACM CHI Interactions

Most popular and most cited 
content across issues with total 
number of downloads seems like it 
could be a useful data display for 
RHQ.

🔗 INTERACTIONS Home

Most popular / cited 
articles board

https://dl.acm.org/magazine/interactions


ACM CHI Interactions
This is the per issue details page. 
As you scroll down the left nav 
highlights the article’s details that 
come into view so the left nav is 
synched with the right side 
content pane.

PDF downloads up top.

The per article downloads display 
is a neat concept.

(Per article view on next slide.)

🔗 INTERACTIONS Home

Per issue details page

https://dl.acm.org/magazine/interactions


ACM CHI Interactions
This is what you see when you 
click on a given article.

The floating panel on the right 
gives citation info, statistics, 
article figures and tables, etc.

There’s a neat topic tree under 
the abstract.

Further down there’s Disqus 
comments.

🔗 INTERACTIONS Home

Per article details page

https://dl.acm.org/magazine/interactions


ACM CHI Interactions

If you click on an author’s name in 
any issue or article details page, 
you get this search results page 
with all of the articles they’ve 
been an author on.

The search filters are quite nice 
and something we might want to 
look at.

🔗 INTERACTIONS Home

Author article list

https://dl.acm.org/magazine/interactions


HP Labs Innovation

HP Labs’ Innovation Journal has a 
nice issue browsing interface, but 
as soon as you click “Read More” it 
brings you to an emagazine / 
embedded PDF reader. The 
content isn’t HTML. 

Their emagazine client appears to 
be called “JOOMAG”
https://www.joomag.com/

🔗 HP Labs Innovation Journal

Issue directory

https://www8.hp.com/us/en/hp-information/innovation-journal.html?jumpid=in_r17_us/en/corp/innovation_journal/top-menu/innovation-journal


The NYTimes Magazine

The New York Times Magazine 
content is completely converted 
over to a clean web format. The 
only link to the print layout, really, 
is the snapshot of the print cover.

One interesting thing is how they 
market their content to Instagram 
and Twitter. If we aren’t doing this, 
we might want to think about it?

🔗 The New York Times Magazine

Front Page

Current Issue Widget

https://www.nytimes.com/section/magazine


The NYTimes Magazine

This is a per issue details view, this 
one for the current issue.

Articles have titles in different 
relative sizes (assuming to 
indicate priority.)

No PDF access to see print 
layouts.

🔗 The New York Times Magazine

Current Issue 

https://www.nytimes.com/section/magazine


Target Weekly Flyers

Not an academic publication… but 
has an interesting print layout ⇔ 
web display mechanism that may 
be some interesting food for 
thought.

🔗 Target Weekly Ads & Catalogs

Weekly Flyer List

https://weeklyad.target.com/


Target Weekly Flyers

Here we have an embedded PDF / 
page viewer. 

Each page is clickable. When yoiu 
click on the page, you get a list of 
all of the individual items featured 
in the print layout with links to 
their web-based item pages on 
target.com.

🔗 Target Weekly Ads & Catalogs

View by Page / Print Layout

https://weeklyad.target.com/


Target Weekly Flyers

This is a view of the list of items 
you get when you click on a page. 
The items listed are only those 
items featured in the print layout 
page.

🔗 Target Weekly Ads & Catalogs

Page Item List

https://weeklyad.target.com/


Target Weekly Flyers

If you click on “View by Category” 
instead of “View by Page,” you can 
browse all items featured in the 
flyer across all pages sorted by 
category instead of page.

🔗 Target Weekly Ads & Catalogs

View by Category / Web

https://weeklyad.target.com/


Walmart Weekly Flyer Target’s print layout isn’t sensitive 
to the item in the picture. No 
matter where you click you get 
the same list of items.

Walmart has an image map on 
each page, so if you click on the 
“Blue’s Clues” stuffie on the page, 
you’ll get the details for that 
specific item only.

This brings you a degree closer to 
the print layout. (ALDI’s and 
Shaw’s does this too.)

🔗 Walmart Weekly Flyer

Click page layout to view item

https://www.walmart.com/store/2648-san-leandro-ca/weekly-ads


Emagazine tools / services
● Issuu.com: embedded print media reader, appears to have ability to 

convert print PDFs to mobile-friendly article layouts. Has some form of 
integration with InDesign as well.

● Joomag.com: appears to offer a lot of online publishing services, 
print-to-digital seems to be via the form of an embedded PDF reader with 
some SEO & metrics. Website light on details.

● Fusion92: Seems to be one-off consulation agency, used by ALDI flyer

● Spree Commerce: Shaw’s clickable digital flyer providers… seems like a 
pretty complex platform with a ton of functionality



Takeaways / Considerations
● Some publications do not have a web 

target and just do embedded PDFs (E.g. 
HP Labs Innovation, MaxPlanck)

● Some publications do full clean HTML 
but no PDFs in sight (eg. NYT Mag)

● MaxPlanck has a nice layout model to 
follow that could serve HTML instead of 
PDF per article

● SIG CHI / Interactions has a lot of neat 
widgets to consider (articles by 
popularity, featured authors, statistics, 
ID #’s)

● SIG CHI / Interactions search filters 
would be really nice / applicable

● NYT Magazine web approach uses 
relative sizes of article preview tiles to 
emphasize primary vs secondary vs 
tertiary content levels

● No easy way / standard tool to have web 
native features more contextually 
embedded as an overlay / interaction 
with print layout, idea best dropped due 
to feasibility.


